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"]\1 E\r'qﬂﬁ' ﬁ'@)’gﬁi‘lqﬂgﬁﬁﬂ About Competition and Consumer Affairs Authority

+ FangRFERRReEg Ay Q5T g YUAGINGFE| Competition and
Consumer Affairs Authority (CCAA) was established in 2014

. RERREyaRE g ERaagse e g ma Ry RS The Authority is under the
Ministry of Industry, Commerce and Employment (MoICE).

i N . N ﬁ'ﬁ . . vﬁ i
: . éll%iqflﬁﬂ&l YYNG| Headquartered in Thimphu !

. ﬁt:ll:'a?\i'q'q%"§'§ﬁw§qg¢qmﬁ%ﬁz sx't:ﬁq'ilﬁ'na'&f:'qﬁf:’{'qg]q@ﬁ'na'gx'q'é'ﬁq'
e B ErRaegR AU YR B R YNGR The

Authority was established to protect consumers and promote fair competition by preventing

unfair, deceptive, and anticompetitive business practices




m\l §§ﬁ§ﬁ'§<‘ﬂsﬂ'§wﬂ'ﬁﬂ' ﬂsﬁﬂ]ﬂﬁ‘aﬂ]ﬂa‘ﬁfﬁﬁ] Introduction to Consumer

Protection Act of Bhutan 2012 & Consumer Protection Rule & Regulations 2015

WIATHIFYTToABIN 4094 35

FEIa YA A=A g0ra S5
Consumer Protection Rules and

Regulations, 2015

FHINRIF YR &S]

Office of Consumer Protection

Consumer Protection Act of Bhutan 2012
SHFFNYE|

Ministry of Economic Affairs

mSARANARTANE q0pq QEAEERTGRY| NSTRAYRANYER R FHug

The act was enacted in 2012 and the main objectives is to protect consumers;

A

'q\l §q'm'sq'iRq?q"ﬁ'u'sq'@'s'ﬁfmmm'%' m\l n]tﬁg'sq'ﬁtzsR‘qt\ﬁ'&ﬁna‘%’:ﬂmk\@q’
g::'qnﬁ'%‘ From hazardous goods %‘qua] From unscrupulous exploitation

o

L

T PRI s 2qadgs S EAREAE SRR ERE Bl FARE
YRR FFRINYYFIINRRT S| Facilitate LECEEEEE S SE Y Disseminate
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quicker grievance redressal information & educate consumer rights




tasq@aw'@'q%n"aqm‘ Application of the Consumer Protection Act of Bhutan

ISARANPAZNISNARWS] The act Applies to:

v %’:’m«ﬁ’éqﬁt g\g’ﬁn@qx‘q’aqg&'

X v\ v v .
SRN8EY| Transactions between a

business entity and a Consumer

v ARUFRARY SRR QRABE CARERaet) i
waq%:aﬁmaan% éq% :1%”:'% nm&'ﬁmwzﬁ' i

" BHUTAN a
§| Offering, selling and marketing of goods

i and services within Bhutan
1

~ N A N
v WRNRRUHANGIR WRFNFIA| online

or offline

N QAN [N

N - A _ A
‘égﬁfd ER'N'Qﬂ' Rﬁ'ﬂ(ﬂq'@'&'ﬁ'ﬂ"k\l' Qgﬁ'ﬁ@ﬁq%'ﬁq'ﬂ?

<oty seeasiyy v By syeuss
qRBAE §§%E]’H&§] Consumer means a natural

person, who buys goods and services for personal,

family or household use with no intention of resale.




?ﬁﬁ"ﬁ’ﬁﬂ'ﬁnz‘l Consumer Rights

Right to Right to ‘
Consumer Basic Y
Education Needs NV
Right to
Healthy
Environment

Right to

Information

Right to
Information

Right to
Choice

Right to Sk

. Equitable
Choice Treatment

v ag v v vv v v et v v vv“v\ 'V v v > v N v 3 v v v“v s
FRRNAR GRAHIE FINF ARNIEART AHAEYF GFYERT LFY|
Protection of their lives, health and safety in the consumption of goods and

services.

i AN N e e NS S A
SARNAR ARNHAFA QBT GRFN YNEY JUNSARNARGINGAE HY
u&'ﬂnm'q{ q@:‘&am&'@q’mwéﬁ' SRENRR qqax'?;'n]'{‘x@' REXFE ANTAFRR
ARS RN ﬁ’*"gﬂ‘%qg‘qﬁﬁ”[ Ture, sufficient, clear and timely information

on goods and services offered, as well as on prices, characteristics, quality and

risks that may be encountered in the consumption of goods and services.

KRN RIS T aﬁq'gi'ﬁr:'agm'iq' ARABFRAMARN Y Hrds X _ma By

Qq Rﬂ'ﬂﬁﬁ'ng'ﬁﬁ“] Be assured, wherever possible, access to a variety of

)

products, technologies and services at competitive prices




Right to
Equitable

Treatment

Right to
Redress

N7/

Right to
Healthy
Environment

Right to
Consumer
Education

gxmm'mtz'gﬁw éqw'%m?ﬁ'u' qs'&3&'§'q%'&§<'qq§ﬁ?ﬁm'ﬁ:’ ﬁ'“'g}fw'ﬁ' g
ng'ziq' g‘“@;@' S‘W‘\ﬁ' ﬂﬁ“gﬂé‘”‘iéﬁ”aﬂ Fair, non-discriminatory and
equitable treatment by businesses which will include fair terms of contract

and sale.

DD SN e Nararar N T ST v N v A - S S
SRRAFAGUAEAFU NN YN AR FHRNFY qwgsq@mqgﬁqmﬁmg A
Q%,N'qqﬁ'ﬁa](”] Get redress against unfair trade practices and unscrupulous

exploitation of consumers.

5N [N A AN [N
RYAYAN TGN arx:wgqﬁq@ N‘é@g«'&ﬁ' mx'sn]'nwl:'ngua' FN YR
E‘"ﬁﬁ”] A physical environment that will enhance the quality of life for

present and future generations.

RFAERNA R AN AFRIFFINNR 7 5FSHENRR GRNFAEEIRTN| Basic

goods and services, which guarantee dignified living.

N N rr D DR e DR e . . . A
FYRANRGNAE RUARFRRURK mANY ANTAYRIIRNN|  Timely consumer

education




7555”43"“]%*1 Consumer Responsibilities

.

£

gunEsy ¢
s -

i [

0o 0

STAY

. INFORMED

) and follow advice

;:ﬁ«';:ﬁmﬂﬁﬁ%ﬁ'ﬁ'ﬁﬁ?] Keep oneself

informed

Exercise

75@:1'Q:Iﬁ'na'ﬂqwa\{sqarnga[

due care while purchasing

THANK YOU!

RET A

NS RrmsNrms Az AN L= wasasss
PAT  WIRVGH YR/ NG N EF IR ARG RN
Ask for receipt and keep receipt, product

manuals, maintenance/warranty documents

<<qFyecyssay  AFmsmEaFEseysas
964&'%‘NN’§<§<I‘GQﬁ'%] Prevent social and

ecological damage due to one’s consumption

pattern

P I N

BN B TFNEY BIFNE JRAFRY
%] Compare quality,

features with competing products or services

Price, standards,

@NEN'GQ@EQ'”ET@”]‘%'q‘si'ﬂvé' 7;%;.&],;.3{[«.
Zﬂ%’ﬁ?’ﬂdk\!’ﬁ?ﬁﬁﬂ Avoid making impulsive
decisions based

on extravagant

claims/exaggerated representation
(557
mmﬁqmﬂﬁna’g’q&' qﬂ]ﬁ'ﬁ%ﬁ'ﬁ‘(i‘(ﬂé&%’
mEN BN AN YA Y5RHE|  Understand  the
terms of contract and sale before the

undertaking

-

\

af;,-\
N .
I\ ~

~ an Q
ﬁk\r?{ﬁ'gﬁ]k\l'HQ'éﬂ"lIRN"q%'ﬁ] Check product

expiry dates




ﬁ’*‘"gﬁ'g"]‘“"la'g’*‘"’ﬂ;’*“'%)m'ﬂ‘“] Different ways of reading expiry

Batch Number and Expiry Date:

"Batch No: ADC500, Exp: 1AU24".

P a———— e
. _/- E————

ADC500
1AUG24

Manufacturing Date (MFD) and Shelf
Life: "MFD: 01/2023, Best before 12

months from manufacturing”

"Use By" Date: means the product
should be used before the end of
the date

Period After Opening (PAO): This symbol
looks like an open jar with a number

inside- It indicates how many months the

product is good for use after opening:

Max Retail Price Nu./RS.:

(Inclusive of All Taxes) We are hm};hel;; Tesco Stores L, et
F-~=<hone 0800 50 55 55, Mon-Sat, 9am-6pm

- |lll

‘ , s 5555253
- nlll

Mfg Date:
Batch No.:

Best Before 12 Months
rom the date of manufactur®

Net Weight: 1500ml

Produced in m“"

’;'\1 Sgﬂﬁﬁaﬁ"’a’g‘?ﬁ"wﬂaﬁl Unfair Trade Practices % ,,d[a

'

~ N I - ~ o ~ A~
TEHEe TR AERS SRgANAES TR gy TR a5k gy ey
NFuRERR “§§ﬁ‘naﬁané}'@'§ﬁm&'QI; RFANBFITFAHFISNAS waBy RFINBFTTER
X v 'C\'ﬁ'\ v vv v C\' Av v\ v v v > v\ v Av Av v\ v v v v“

HF ARG T 9 WURNR &fmﬂmn} mqé 5Rﬂﬁq&qnqgﬂ:ﬂ] mqmqﬂﬁmﬁéﬁu W3 Means any
trade practices that are unethical, unfair, and professionally not diligent that exploits

consumers and materially distorts the economic interest and health safety of a consumer-.




sm%q'&qw&z:ﬁwqﬁq@'ﬁﬁ] Examples of Unfair Trade Practices;

N X oe S Mmoo er  Raarard Sy
ggﬁanﬁa«@ NIHTIFIFHR Nawgqq
“{qm&‘ gﬁ'ﬂﬁqm'ﬁ:ﬂmm‘ngwé‘ 31"3"1%‘
ﬁﬂ'ﬁ“@"*g"ﬁ'ﬂqﬁa] False and misleading
advertisement and marketing to deceive

and lure the consumers.

INWE\/

!

. 5‘“"5*'&{"‘"‘3!'@“?] Adulteration of food

products.

qﬁq%i'%rq'n%’zz'éx'na'ﬂmmw q%’ﬁﬁ'ﬂémna‘
7, ~ N N
%A\msm'qqmﬁqg AR YAARRRAIR aﬁ'@
&1’5‘%7\' &'nﬁq'ua' L?lﬁ'%&v'gﬁ'ngal Creating
a false impression that after-sales service
in relation to a product is available in

Bhutan when it is not the case.

ggv\. N xpe e NN g . .
. A,g@n]m n]wqugmrdqaqa:w% 64'961

&gﬁ'ﬁ' RGOV éﬁ'q%’q'qqri'%'ﬁ:' NGNS
§l' 5“"%’”3&'%] Price rigging and
collusion by business entities for collusive

gains.

LET'S BOTH
RAISE OUR

~ N N N, D

AN ANFARERED AMANYRAES DN @A
iﬁqtﬂﬁaﬁi AMAPURIASN AN GRN

NN N NN e R M e NN

57958 FYRaqRNyY Hraqday

“ﬁﬁa[ Manufacturer, Supplier and Service

provider charging different prices to

different consumers.

Nu. 80 Nu. 70 Nu. 75




~ a9 > 9 InSEAN - N N - N
. s'ﬁt:k\l'é' AN S ANIG sn}'qgru'ﬁ' NAFAY RGNS RN A WINKRIR q%;\rarqgm'
%ﬁ'%'ﬁ'swm'ﬁmﬁm' qg&’q%é@qﬁ' g:'qg;'ng*a\“ Selling goods through pyramid schemes
that involve recruitment of downline members, through members coercion, to receive

rewards or incentives which increase with increase in downline members.

o @
Commission $ . .
for gettin
’
! 1 P ! “\
@ @ @ [ o o o o o

BE IRIIKIRY.

New Entrants who pay an” Entry Fee"”
(The entry fee becomes the source of income for top
management)

. “ﬂ’q%ﬁ é & ;N.g.q‘s‘r\.én.‘ Na“‘\]\ﬁ,ﬁ‘” A ET ;éi

6'325«'@ éﬁ%ﬂ]mﬂqﬂ]fﬂ@dﬁ'ﬁ%’ﬂ'ﬁﬁ' 6’{54\1'&%' alx'zdﬂ'gk‘l'&l'ﬁ"ﬂ;ﬁﬁa[ False discounts to
Q’\\l'Qﬁ'éﬁ'ﬂgqgﬂ'['ﬂ““'ﬁﬁ'ﬂﬁﬁ"ﬂ'@‘iﬂgﬂ'ﬁq'@’T[N' increase sales.

3SR ERQEATEGIRT Falsely
claiming that goods are limited and will

only be available for a very limited time.

LIMITED STOCK a

. {,/’, £ . qﬁ'ﬁﬁ@' MR@q s g«'&'q%w:' FREAr
. ,//__E ~. A A A A N Vo N N A .
”“w N ' AU GRSF IS TGN YUY IIINAX AN
“ v v
332’;1\1&534@ iqv;ﬂ'ﬁaq&m« i@u@wa@-‘av A @‘@aﬂ False product offers such as
g].éq.%, 6.ﬁ~£N.§,§q,al Offering goods in “Buy one get one free” schemes

lieu of change




. RN NS F ARG Xargy qaygEassr
g'qﬁ;'s'qqﬁ'ﬁq' ﬁ"“"@ai'%:ﬂ%ﬂ@m:q\’ﬁﬁ@
aFraRIggAtR  EsERS
Claiming that a service is provided within

short time when it actually takes longer-

P
CusToMER
Jervice

&
&

0
- i

market and manipulate the price.

g:'ﬁ'@'ﬂ“}«' ?afz:marql:'@' a'ﬁfm'a\g; gq’&’ﬁ' @R‘k\\g%:rlm«'qn]m'ixﬁn'né"%@]’{qmw n]qm'f;{qm'%u]' 2may

q@""qﬁ""['a[ Hoarding of the goods by business entities to create artificial scarcity in the

X aoe N SmNeane SN o Qe
+ HHIIRRNE APIRAGFIRFAN FRE]
ﬁ:'aﬁm'éﬁ'g' qtﬁ@%@'ﬁqmm' nax'n“s"QQﬁ'
a| Manipulating the weights and

measures to exploit the consumers

6‘1 fﬁﬂ«'ﬂﬁﬂ'ﬁﬂﬁ'ﬁﬂﬁﬂ "E-Commerce”

7 N A N N_A & N A\ A ~ ~N (2N (2N
NR’N'C{SN’Eﬂ']'ﬂ"’gﬁ'QSN'NN'%ﬂN'ER’N’Qﬁ' 6'5N'ﬁ§'ﬂq§l'§ﬂ'['ﬂ'|'§ﬂ"k‘l'§' WRN'QSN'ﬁR‘ C{g"d’ﬂﬁﬁ' U\I"\'6ﬁ'
S f g . AN gl v XA NG S N " ” .
RGN AFAFGFUN G H AN FIERAIIA SN YSYI NG| " F-Commerce” refers to transactions

of goods or services through the internet, mobile devices or other information networks.

Herza

Busingss Reosystam

@'hoponlme.bt

ANY WHERE ANY TIME

zalaJot

Azha Pasa

. 16K likes » 25K followers




uft;«'qﬁm'ﬁn]%:'qﬁm'q:@ Sﬁnﬁﬁ'aﬁ'“ag’;ﬁm"’]'aﬁ] Unfair trade practices in E-

commerce
~. (2N N [N
. SYRFIFINRAGIRHANAR ARAFNRIGI

SHTY

advertisement

Misleading and false

. 6'!{1%\1'ﬁr\'q1:14\1'"5’11]'é'éq'%anmam@ﬁﬂx Qiﬂ'
ﬁ%m'aﬁ'%] Accepting payment without

intending to supply goods or services.

. JRYFRERHTHARRRF AR q&’réx@ﬁﬂ]mk\l'
ﬁ:’éﬁ'ﬂ“ﬂ"ﬂ%’k\l'qﬂﬁa[ False discounts and

price manipulation.

. sw'é'agx'ﬁ:’éqﬁq'ﬁqw %‘m&\r a«'éﬁ'ﬁ:’a«'
%ﬁ'aé'qﬂ&'ﬁm'qqﬁ%] Supply of wrong,

defective and substandard products.

|

& éﬁ‘s}) B

Online After Delivery

. sm‘afn]'a\dq'%’ﬁ:' 5:1'&';21’5'%' Amiar iq'ﬁgu'

e VV v“v v 37, '\ v v v v vA .
WA RvAgaagIRAGF| Refusing
product return and replacement and

refund

AT




as\l @W@ﬁ'ﬁﬁ'ﬁqﬂﬂi%a«ﬁ'ﬂ? Does government regulate prices?

R afadAa  sRXNFyapaN FRAEFIRRE RS Except for the commodities

mentioned below, government does not regulated prices. It is left to the market

forces.

e Timber, sand and stone
» Seeds, seedlings, fertilizers

e Petrol, Diesel and LPG

E\l gﬂ'&ﬂﬁ‘?&ﬁ'@ﬁﬁﬂﬂ]«] Market Price Information System

&f:'aw?ﬁ:'éﬁ'a'izmqwa%’ ﬁ‘qmq'ﬁzﬁgﬁ'ﬁmﬂ?ﬁ@' a‘r\i'q’a’l:'aaw&r’ﬁna' Ql:wnw'%q'&xq‘ q%'n“w
No N

DR S . . A U o - O S O BN ag S 8 Ny SN 2 W JP S
AN @Q ?{:malql:wﬁuq ﬁqNamnqsamgqqxéﬁé TNAHE RIRY NG| TRYANRR URN
qﬁm-qas;%" WWWw.ccaa-gov-bt ﬁ‘im’\‘fﬂgﬂ’\“’éﬂ]m] The Market Price Information System,

overseen by the Competition and Consumer Affairs

prices of essential commodities for the benefit of

through www.ccaa.gov.bt.

Home

About Us v File a Complaint Market Price Info v

Toll Free Number 121

ol ha) (=] I

FILE A COMPLAINT TRACK COMPLAINT MARKET PRICE INFO MPI RE|

q"s?q'?i.fr;mﬂﬁ:'qnﬁq"zgq'mnu
Nagg =g §q ek

MINISTRY OF INDUSTRY, COMMERCE & EMPL

COMPETITION & CONSUMER AFFAIRS AUTI E

Authority, displays the market

Market Price Information  Track Complaints ~ Online Services ~
Dzongkhag: Shop Name: Category: Product: Brand/Trade Name:
Thimphu Select Shop Name Select Category Select Produc Select Brand/Trade N
Thimphu Hejo Mart Hejo Dairy and Poultry Toned Milk  Keventer
2 Thimphu Hejo Mart Hejo Instant Maggi (Masala) 10
Noodle
Thimphu Hejo Mart Hejo Amul Butter 0
Thimphu Hejo Mart Hejo f 350
Thimphu Hejo Mart Hej Local Egg 320
Thimphu Hejo Mart Hejo Amul Cheese Block



http://www.ccaa.gov.bt/

Awareness on Liquefied Petroleum Gas (LPG)

. | © Net Weight of the
cylinder is 14.2 kg,

;z I [?/ \ 86l * Tare Weight of the
iy & cylinder 15kg to 17 kg
Q - (empty cylinder).

* Therefore, Gross Weight
of the cylinder should be
between 29.2 kg to 31.2 kg

A= March
B=June

C= September
D= December
Number = Year

Together=Expiry Date of the cylinder

9\1 Smﬁﬁaﬁ"ﬁgwgﬂ"“ﬂﬁ'ﬂﬁﬁ'ﬂﬂ] Lodging of complaints against unfair business

practice

.
1. Walk-in g;i S
@ Home About Us ¥ File a Complaint v Market Price Info ¥ Downloads ¥ FAQs Contacts

2. Toll Free No/Phone (1214 /338336) Toll Free Number 1214

ha, Fo g
R il ; =l
A\ ENESS VIDEO

3- Online (Emaﬂ/ WebSite)__ TRACK COMPLAINT MARKET PRICE INFO
- g FrwarqRe ] g |
Email: consumerservice@moice.gov.bt RaggRYEi3a=aes)|

MINISTRY OF INDUSTRY, COMMERCE & EMPLOYMENT
COMPETITION & CONSUMER AFFAIRS AUTHORITY

Website: www.ccaa.gov.bt



mailto:consumerservice@moice.gov.bt

qﬁ'ﬁﬁ'ﬁq'“| To get Information

"ﬁaﬂﬁ:ﬁgﬁ'ﬁm‘agq]

MINISTRY OF INDUSTRY, COMMERCE & EMPLOYMENT

Follow us on
!i Facebook

COMPETITION & CONSUMER AFFAIRS AUTH

@ Edit cover photo

Competition and Consumer

oy Affairs Authority _
% v ; 4.9K followers + 101 following L

—'a SHIBEBLD

§ﬂ'ﬂﬂﬁ'ﬂgﬁ'§’<’aﬂq’ﬂ"’w] Complaint Management Mechanism

[ Dispute Settlement Committee J

I

[ Competition and Consumer Affairs Authority (CCAA) J

|

Regional Office of Industry, Commerce and
Employment

May Lodge directly to CCAA
(0]
c
©

Thromde/Dzo
ngkhag Level

Gewog Level

Aggrieved Consumer/Complainant

qﬁq‘ﬂ
Thank You




